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FOREVER ME.
FOREVER NOW.
FOREVER FIORUCCI.
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THE HISTORY

|IORUCCI EMBRACED THE RHYTHMS O

C WITH THE SOUL OF AMERICAN
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CH Z%CCI. THE PRINCE OF FASHION, DE
[ER 36 RS, THAT HE WOULD CLOSE THE GA
) VITTORIG EMMANUELE, MILAN. WHAT HAD BEEN
LARGER-THAN-LIFE, A TWO-WAY MIRROR INTO LIVES AND LIFESTYLES

BECAME DARK. NO LONGER DID MUSIC WAFT ON SOFT ITALIAN BREEZES.
OUR SAD PRINCE DECLARED THAT HE HAD "FALLEN OUT OF LOVE."

HIS PALACE,
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WHEN FIORUCCI HIT THE SCENE NEARLY 40 YEARS

| BEFORE, HE AMAZED ITALY - AND THE REST OF THE

2% WORLD - WITH A LARGER-THAN-LIFE ATTITUDE.

HE BROUGHT IN THE NEW AND UNEXPECTED, PRE-DATING
THE SURGE OF TODAY’S “LIFESTYLE”

STORES. FIORUCCI MIXED CLOTHING WITH BEAUTY
PRODUCTS, VINTAGE ITEMS, MUSIC AND HOME
FURNISHINGS. FIORUCCI EVEN USED HIS RETAIL SPACE
FOR ARTISTIC PERFORMANCES. FIORUCCI SAID THE
REASON HE WAS CLOSING HIS SHOP WAS BECAUSE

HE HAD “FALLEN OUT OF LOVE” WITH FASHION.

THE WORLD BECAME DARKER. UNTIL NOW.
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SEXIER MARIATION OF BERMUDA SHORTS.

SHIRT WORN WIEH OUR SLIGHTLY SHORTER, DARK

!VE LIFE IN THE FAST LANE WITH OUR PRETTY-IN-PINK
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FLIRTY RUFFLES AND A SERIOUSLY
gBELT ARE BOTH SWEET AND SASSY.
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STRETCH YOUR ASSETS IN THIS ‘70S -.
INFLUENCED WA ST—GATHEF‘iﬁﬁ JACKET®
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WORN AS A MODERN ALTER
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LURRY OF FANCIFUL
INTS ADD EXCITIEMENT TO
IS FUN AND FRILLY FROCK.
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Forever Me. Forelker Fiorucci.




Forever Me. Forever Fiorucci. Y. 'f y ~orever Fiorucci.



IN A TRIBUTE TO CONTEMPORARY, TECHNO-ORGANIC STYLE, THE NEW,
VIBRANT FLAGSHIP FIORUCCI STORE OPENS ITS WINDOWS ON THE WORLD
THIS SEPTEMBER. CUSTOM-DESIGNED, FREE-FORM CIRCULAR WINDOWS
ALLOW CULTURE TO SHINE IN AS WELL AS OUT. OCCUPYING FIVE FLOORS
EACH LAYER OF THE SPACE IS INTENDED TO FUNCTION BOTH AS A
PLATFORM FOR MERCHANDISE DISPLAY AND ALSO AS A MINI-STAGE

FOR IMPROMPTU REFLECTIONS OF CULTURE. STAGED EVENTS, FASHION
SHOWS, ART INSTALLATIONS, MUSIC AND OTHER ELEMENTS OF
CONTEMPORARY GLOBAL LIFESTYLE AND CULTURE WILL CAPTURE THE
SOUL OF FIORUCCI IN A NEW LOCATION DESIGNED FOR A NEW TIME.

FIORUCCI IS LOCATED AT 60 WELLINGTON STREET IN THE HEART OF
CENTRAL, HONG KONG, IN BETWEEN THE NIGHT LIFE CENTRE OF HK LAN
KWAI FONG (LKF), FLAGSHIP STORES OF MANY OF THE WORLD’S LEADING
LUXURY BRANDS AND THE HK FINANCIAL DISTRICT.
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FIORUCCI

FIORUCCI TOWER - 60 WELLINGTON STREET
CENTRAL
HONG KONG



